
 

VERITY CREDIT UNION             Vice President of Marketing                    
 
DEPARTMENT: Marketing                                            FACILITY:  Headquarters 
REPORTS TO: Chief Impact Strategy Officer                     SUPERVISES:   1-3 
GRADE LEVEL: 14                        FLSA STATUS:  Exempt 
 
 POSITION SUMMARY  
 
The Vice President of Marketing will develop, execute, and lead all marketing initiatives in support of 
our vision, mission, and strategic initiatives. This position is an integral part of the senior leadership 
team and has direct oversight and responsibility for all marketing, and public relations work, including 
all branding and creative. They also serve as a key contributor to the ongoing development, refinement 
and delivery of Verity’s narrative and communication strategy. The ideal candidate takes both a data-
driven and human-centered approach to creating marketing strategies and evaluating results, and 
demonstrates a strong growth mindset and ability to rebound and learn from setbacks.  
 
ESSENTIAL JOB FUNCTIONS 
 

 Develop and implement a cohesive marketing plan to reach people where they are and build 
Verity’s brand  

 Work with senior leadership to develop and refine Verity’s brand positioning, distilling the 
essence of Verity’s mission for both internal and external stakeholders 

 Co-create and activate differentiated marketing strategies and tactics that build trust and 
financial wellbeing with diverse communities  

 Act as a bridge between Marketing and the functional areas of the business, ensuring that the 
functional areas act within brand guidelines and that marketing collateral is supporting the firms’ 
strategic initiatives 

 Build and grow a diverse, inclusive, high-performing marketing team 
 Develop, execute and monitor digital and social marketing programs and tactics that drive 

awareness and engagement 
 Set current and long-term priorities and goals for internal teams, including knowledge 

management Perform strategic analysis of markets, identifying market drivers, key market 
segments, competition, issues, opportunities, key factors for success, etc. 

 Drive the implementation of marketing campaigns, mobilize key messages, and be willing to 
test and iterate based on performance 

 Direct and manage external agencies and other related outside contractors 
 Work with trade media to place ads, and coordinate industry sponsorships and associations 
 Prepare an annual department budget, authorize expenditures, and track project costs and 

results 
 Ensure compliance of marketing and establish controls to mitigate risks 

 
 
QUALIFICATIONS AND REQUIREMENTS 
 
Education and Experience 

 
 Bachelor’s degree in marketing, communication, business, or similar 
 Experience working with and marketing to diverse communities 
 Experience in a Community Development Financial Institution strongly preferred 
 Proven work experience as a VP of Marketing, Marketing Director or other senior role preferred 



 

 3-5 years’ experience in the following areas: 
o Brand strategy, vision, and direction 
o Developing, mentoring, and coaching a team of marketing and communications 

professionals 
o Marketing data analytics and tools 

 
Knowledge, Skills and Abilities 
 

 Thorough knowledge of marketing principles, brand and product management, various 
advertising mediums including social media, print, radio, and television 

 Demonstrated commitment to valuing diversity, equity, inclusion, and belonging, and 
contributing to an inclusive working environment 

 Demonstrated success identifying problem statements, finding root causes of issues, 
challenging status quos and leading innovative solutions; all while working in a highly matrixed 
and resource constrained environment 

 A willingness to try new things, even if desired results are not always achieved, and ability to 
test and iterate based on performance 

 Ability to effectively communicate with diverse social/economic audiences  
 Proven public speaking experience and writing skills required. 
 Ability to work independently with minimal direction, showing initiative, creativity, self-discipline, 

project management skills 
 Ability to work closely with and support Verity CU staff and volunteer teams, community leaders, 

and other partners, demonstrating a blend of leadership presence and cooperative work style 
 Ability to understand the social, economic, and political landscape of Verity Credit Union’s 

service area 
 
 
PHYSICAL CONSIDERATIONS 
 
Verity Credit Union is committed to reasonably accommodating physical aspects of any position. The 
following are some requirements normally encountered in this job: 
 
 Sitting or standing for long periods of time 
 Working on computers for a long period of time in an office environment 
 Visually recognize, analyze, and verify data 
 Some travel may be necessary 

 
 
Washington is an At-Will Employment State 
 
Your employment is “at will”, meaning you are free to resign at any time, for any reason, with or without 
notice.  Verity Credit Union is also free to conclude the employment relationship with you at any time, 
for any reason, with or without notice.  
 
No statement or promise by a credit union representative or board member may be interpreted as a 
change in the “at will” policy, nor would it constitute an employment or other contractual agreement. 
 


